
Report on Workshop-cum-Seminar held on 27-11-2025 

 

Title:  “Pitch-Perfect: Crafting a Winning Business Proposal” 

Theme:  Workshop-cum-Seminar on Business Proposal Development for students of BBA,  

Semester I, III & V 

Date: 27th November 2025 (Thursday) between 12:00 p.m. and 1:30 p.m. 

Organizer:  Department of B.B.A. with Entrepreneurship Cell in collaboration with IQAC, Asutosh 

      College, Kolkata 

Mentor: Dr. Manas Kabi, Principal, Asutosh College 

Jt. Convenors:    Dr. Supriyo Das 

  Dr. Bidisha Sarkar Datta 

Resource Person: Ms. S. Kavitha , Assistant Professor, Department of Commerce (Evening Section), 

    Shri Shikshayatan College 

Objectives: 

 To enable students to understand the fundamentals of creating a structured, persuasive, and 

market-ready business proposal.  

 To acquaint budding managers and entrepreneurs with the essential components of pitching, 

including idea clarity, problem-solution fit, value proposition, and presentation techniques. 

 To motivate students to develop innovative thinking and communicate business concepts with 

confidence. 

Brief Report: 

The session began with a welcome address by the organizers, followed by the introduction of the 

Mentor and the Resource Person. Ms. S. Kavitha conducted an engaging and insightful workshop, 

emphasizing the key steps involved in crafting a winning business proposal. She explained the 

importance of identifying customer needs, analyzing the competitive landscape, and developing a 

coherent business model. The resource person also highlighted essential presentation skills, pitch 

structuring methods, and common errors that young entrepreneurs must avoid. The workshop included 

interactive discussions, real-life examples, and small brainstorming tasks, which helped students 

understand how to transform raw ideas into compelling business proposals. Students participated 

actively, asked questions, and demonstrated enthusiasm throughout the session. The event proved 



highly beneficial for the participants, encouraging them to think critically, structure business ideas more 

effectively, and gain confidence in pitching before evaluators or investors. 

No. of students benefitted: 112 

 

 



 

 
 

 

 



 
 

 

 

 

 

 

 

 



Geo-tagged Photographs: 

 

 



 

 

 



 



 

 


